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Welcome

Introductions

John Beauchamp
- Web Consultant

Rachelle Saunders
- Web Consultant
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Overview

A What are analytics?

X Insight into your web site traffic,
usability, and marketing efforts.
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What Can We Measure?

Questions

A How many people are visiting the
site?

A Which pages are they going to?

A When and where are they leaving?
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Some Common Terms

Definitions

A Visits
X How many times someone comes to the web site.

Includes multiple visits from the same
person/computer.

A Visitors

X How many different people visit the site.

A Hits

X How many times the serveris accessed.
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Some Common Terms

Definitions

A Pageviews

X Everytime a visitor views a page.
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Some Common Terms

Definitions

A Referrals

X  Where did people come from and how did they
find my website?
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Some Common Terms

Definitions

A Bounce Rate

x  Avisitor comes to the website and leaves without
visiting any other page except the one they
landed on.
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Some Common Terms

Definitions

A % Exit (Exit Rate)

X  Percentage of visits that exited the site (ended
their visit) on a particular page.
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Some Common Terms

Definitions

A Landing Page

x  Thefirst page a user views when arriving at your
site.
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Some Common Terms

Definitions

A Average Time on Site

X How much time the average user spends on your
website.
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Some Common Terms

Definitions

A Pages/ Visit

X How many pages are viewed during each visit,
averaged.
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Some Common Terms

Definitions
A Goal
X An objective or task you want your visitors to
achieve.
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Some Common Terms

Definitions

A Funnel

X  The preferred path the user takes to the goal.

14



. ~ Collaborate *
redenglne - . Edu-
nform

Where to Start?

A
A
A
A
A

Get a Google Analytics account
Validate site

Insert JavaScript

Collect data

You need a business goal for your
website
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Visitors

A Types of Visitors

X New
X Unique
X Returning
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Who is Your User?

A Browser type A Screen colours
A Operating system A Screenresolution
A Connection speed A Flash version

A Geo location A Java support
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The Reports

A Visits

A Unique Visitors
A Pageviews

A Top Content
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A Benchmarking
A Loyalty

A Comparing to
previous periods
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Exporting Reports

A Reports can be exported as

x  PDF

X XML

x CSV

X  CSVfor Excel
X TSV
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Reading the Data

A Know whether your seeing an

X
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